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SOME facts 1O NOTE

ABOUT BEp BUGS: 1.

Adult bedbugs can live for over a year without feeding.

Other than pesticide, bed bugs can only be killed by extreme
heat or cold. However, the cold is very ineffective. Some people
reported that they had an infested item in their freezer for
days and when it was removed, the frozen bed bugs defrosted
and started on their way again.

If your bed is infested, it might be best to get rid of it, but
ensure you destroy it so that no one takes it home with them
(luckily I did not find them in my bed).

Eggs are translucent and the size of two grains of salt — good
luck finding them.

Do not sleep in another room; they will infest that room as well.
If they can't feed off of you, they will find your pets. Zz\
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“If you're going once, chances are you'll be going twice.”

|

Lot#103 lot# 3213 Lot# 683
Mountains, one hour away Downfown, convention centre Western Hospitality, go wild

T403.261.8500
. TF 1.800.822.2697
calgary-convention.com sales@calgary-convention.com

‘ CALGARY-TELUS
CONVENTION
[ C-E*N*T*R-E
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By Martha Tobin

ACCOLADE REACTION
PROMOTION GROUP
MEMBERSHIP COMMITTEE

his spring our seven year old

I /_ daughter, Meagan, began a
new round of swim lessons.
On the first day, we

arrived about 20 minutes early and

decided to bide our time by climbing

into the stands and watching the

other swimming classes in progress.

Sitting on the bench above us was
a father and daughter in ‘discussions’
about her upcoming swim lesson. The
daughter, Sarah, who was going to be in
the same class as Meagan, was adamant she
was not going to get into the pool due to a fear of
water. Her father was persuading her that she should at least go
and say hello to the new teacher at the start of the class.

Sarah did introduce herself and sensing the situation, her
teenage instructor, Emily, invited her to sit along the pool’s edge
with the other three girls and welcome one another. Emily then
proceeded to ask them questions while divulging tantalizing bits
about her life, her love of dance, what it took to be a ballerina
and her thoughts on high school.

Her young, female students were captivated. Not only had
they won the lottery by getting a beautiful, older girl as their
teacher, but they had gotten one who unabashedly loved to talk
about her teenage life. Sarah’s fear of water was forgotten as the
girls learned to do the front and back stroke interspersed with
Emily’s golden nuggets of adolescence.

An Icebre
A Mediaco Excl‘
By Norman Reid

MEDIACO - THE PRESENTATION COMPANY

: -ed/aco The Presenz‘az‘/on Company is very
proud to be part of a Natural Resources
Canada (NRCan) and United States Department
of Ocean and Polar Affairs joint mapping
expedition to the high Arctic this summer. The
Canadian Coast Guard flagship Louis S. St. Laurent and the
USCG Healy will scan the ocean floor, in tandem, to determine
the boundaries of the Continental Shelf in the North Beaufort Sea.

Mediaco has been contracted to produce a daily journal
and provide daily still photos for the 45-day scientific study. In
addition, they will shoot video in full high definition, which will
be provided to the Canadian Federal Government for use in many
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The following week as Sarah’s father and | sat

. watching the class he said to me, “Emily is what

- my wife calls a ‘Shiny Penny’; she’s an unexpected

treasure”. And indeed those of us looking on
from the bleachers marvelled at this teenager’s
charm, wisdom and persuasive techniques. Her
subjects were so bedazzled that they never even
realized they were learing a few life lessons, not

the least of which was swimming.

I think we've all experienced a few ‘shiny
penny’ moments in our life. They're usually at the
unlikeliest of times: the scowling, old man behind us
in the grocery line-up who suddenly does a magic trick
that delights our crying toddler, or the unspoken agreement
that the wallflower alongside us at the school dance is our new,
best friend.

It's unexpected finds like these that inspired our Membership
Committee’s fall initiative. In our never-ending mission to bring
new and seasoned members together, we have requested that
each of our MPI Ottawa meetings begin with the introduction of
first-time members by name and by company. Immediately following,
we will be invited to take a moment and shake hands with them
or any members whom we have not yet met.

Historically, of course, handshakes have brought countries
together, ended wars and solidified treaties. And while our
Membership Committee’s goals are not as lofty, we are hopeful
that this simple, physical gesture will forge a connection between
two members and perhaps even spark a ‘shiny penny’ moment. &\
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new ventures, suc as the 2010 Olympic Games in Vancouve
and possible vignettes for a new video of “O Canada”.
Furthermore, there could be a one-hour special on the
Discovery Channel. -

It involves a rigorous journey of breaking thick ice as the
scientists perform their mapping, shooting video from helicopters
and even from the ice surface itself. You can check out the daily
journal of the mission by visiting the following website:
http://ess.nrcan.gc.ca/scient_e.php

Mediaco is very proud to be a part of this innovative and
historic voyage where they provided all the equipment and
personnel for this exciting adventure. &

e - =

Communiqué — September 2009 1



12

OTTAWA CHAPTER MPI

P

To FAM
or Not
to FAM?

By Maryse Morin

HILTON LAC-LEAMY

amiliarization trips (FAMs) have been around since

Columbus took aristocrats to the New World so

they could see it first-hand and promote it back at

home. These days, FAMs are hosted by hotels or

convention and tourism bureaus and their members

to showcase that destination or city as a meeting
location. Thinking about doing a FAM trip? Here are a few things
to consider ..

What works and what doesn’t?

It's one thing to say you're going to do a FAM, but quite another
to actually pull it off. So what goes into a good FAM?

A cornerstone of many good FAMs is showcasing themes and
events — for example, the Calgary Stampede, the Toronto Film
Festival, Ottawa’s Winterlude, the Montreal Grand Prix, etc. A
recent example is the Hilton Lac-Leamy’s Sound of Light fireworks
FAM that took place on Saturday, August 8th 2009, in partnership
with Porter Airlines Inc. and Capital DMC, for qualified event
planners coming from Toronto. The key is to highlight what a city
is known for and plan around that.

Organizers also need to be aware of the expectations of their
audience. MPI member Lori Wagner, Account Executive with
Porter Airlines Inc. explains that time needs to be left for planners
to relax on their own during the FAM and provide activities for
that time (i.e. spa, swimming, biking). If a FAM is too busy and
structured the entire time, attendees tire and don't enjoy the
FAM as much. For hotel and venue site visits, each property should
have a theme or something fun for the planners when they arrive,
limit the amount of time for the site (maximum half-hour) and
focus on a few highlights (main ballroom, one or two guestrooms).
Too many features and details dilute the experience, people get
tired and less attention is paid to the venues and the experience.

A FAM Success Story

“We did a ‘Green’ FAM in April 2008, which focused on the
green ability of the destination from hotels, meeting facilities,
dining and city services to reduce the footprint of conferences
using the city. We married this to a presentation by Jane Goodall
in a city where the participants enjoyed meeting her, listened to
her presentation and received an autographed book from her. We
had some great feedback including: ‘We all agreed it was one of
the best FAMs we’d been on in that it was a well balanced
schedule and spent more time giving us the essence of the city

Communiqué — September 2009



rather than a parade of identical meeting space. It all felt very
organic and perfectly themed. | plan on telling my site selection
committee that this is a location we should seriously consider.’
This is the best feedback that any CVB could hope for”, says
Jan Desrosiers, Senior Sales Manager for Tourism Calgary.

Advice for planners and attendees

FAMs typically cost a lot of money and require a lot of time and
resources. Richard Yore, Director of Sales, Meetings and
Conventions for Tourism Vancouver, reminds us that “... a participant
is always a representative of their organization and a FAM is a work
event ... basics like showing up on time, appropriately dressed,
professional conduct, knowing and expressing your organization’s
potential for the destination/venue are the expectations of your host.”

And be mindful that the FAM is a product of all of its venues
and sponsors, even if some don't cater to your specific needs at
that point in time. “Even if that is the case, please be open to
what is presented to you ... It could be a good idea for a future
event, or it may be something you can suggest
to a fellow planner looking for advice,” says
Suzanne Roy, Account Executive at Québec
City Tourism. And Yore agrees, adding that “...
even if a property, venue, or service provider is
not appropriate for a client’s current requirement,
it is good for a client to share industry knowledge,
their experiences regarding current trends and
perhaps even recommendations to other clients
who may use the service provided.” Attendees
should be active, engaged participants in the
program, and they may learn just as much from
fellow attendees as they do from the destination
they are visiting. In order to see those properties
or venues in which you may have more interest,
it might also be a good idea to arrive a day early
for the FAM and try to have your own site visit.

However, planners without any potential
business for a city should be objective when
considering accepting a FAM invitation. One
expert | spoke with explained that, due to the
resources and effort invested in FAMSs, organizers
usually appreciate it when an invitee says
“thank you, but we don’t foresee any possibilities
with you over the next few years, so we'll leave
our spot for someone else.”

Why do a FAM trip?

“Because there is no better way to showcase
our city,” says Roy, "I can describe our city, the

ambiance, the warmth or the people, but there is no better way
than to experience this yourself.” Wagner shares this view:
“Experiencing a destination, physically walking through the
meeting rooms, and staying in the guestroom provide a better
understanding for the planners who are organizing a future
conference. All destination representatives hope that providing a
memorable experience for the planners who attend a FAM trip
will encourage them to come back to that destination with a
future conference.”

And the “proof is in the pudding”. Liette Philippe, Liette P
Meeting Planning Services, knows the benefits of FAM trips.
Upon returning from a FAM trip to Québec City several years ago,
Philippe was able to recommend not only the destination to one
of her clients, but selected several offsite venues and entertainment
that was showcased during the FAM. Knowing a destination and
offering that kind of advice makes planners look good, it's better
service for their clients, and it is, most importantly, best for the
destination that gets the business the client wants to offer. =\

WE’RE ALL PLAY

EXPERIENCE OUR NEW MULTIFUNCTIONAL ROOM
AT THE THEATRE DU CASINO. RESERVE NOW FOR

YOUR CONFERENCES, RECEPTIONS AND BANQUETS. -
CASINO

Casino du Lac-Leamy Sound of Light site during the
evening of August 8th 2009. From left: Stéphane
Loiselle, Account Executive for Hilton Lac-Leamy,
Lilliane Cosette, Account Executive for Hilton
Lac-Leamy, Lori Wagner, Account Executive for
Porter Airlines Inc. and John Maharaj, Account
Executive for Capital DMC.

/ LAC-LEAMY

For more information, please contact our Account Executive and MPl member, -

Maryse Morin at 819 790.6487 AILTON HoTEL

RESTAURANTS
maryse.morin@casino.qc.ca | CASINO-DU-LAC-LEAMY.COM L)
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Four sessions, three new friends, five hours ago.

@ S gl 2 tionWinnipeg ca ' d I I inCI USiveTM

Who needs sleep when networking is this much fun?

With great event venues to host 5 to 5,000 delegates, a state-of-the-art Convention Centre for
getting down to business, a world of dining and entertaining things to see and do — when you’re in
Winnipeg, every minute is memorable. Got more time”? Explore Manitoba’s beauty for even more

memorable moments.

For more information on planning a meeting or convention in Winnipeg, call 1.800.665.0204 or

visit www.destinationwinnipeg.ca.

| Travel
(Y Bitos  Manitoba
1.800.565.7C7I;tr\r\}1{vng.wcc.mb.ca I*'
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By Mitchell Beer, cum

THE CONFERENCE PUBLISHERS INC.

evers above 38°C, coughs, sore throats, and runny

noses will take on a sinister new meaning this fall,

as meeting professionals go about their business

under the threat of the second wave of a global
HIN1 (swine flu) pandemic.

But while the industry is paying attention to basic
travel precautions, there was only limited evidence as
Communiqué went to press that meeting organizations
had introduced the business continuity measures that
would carry them through a full-blown pandemic, in
which up to 40% of their staff could be infected,
dead, home taking care of sick relatives, or afraid to
report for work.

In the April, 2007 edition of MPI's monthly magazine,
then known as The Meeting Professional (TMP), University
of Toronto medical geographer Dr. Kirsty Duncan cited
business continuity as a major challenge in any pandemic.

“It's a supply chain issue,” said Duncan, who conducted
extensive research on the 1919 flu pandemic when she
worked at the University of Toronto. Duncan spoke at MPI
Ottawa's National Meetings Industry Day conference in
April, 2007, and has since become the federal Member of
Parliament for Etobicoke North.

Two years ahead of today’s concerns about H1N 1, Duncan
said a flu pandemic would affect multiple sites at the same time,
and just as communities began recovering from the first wave, a
second wave would hit. “It's great that you have a plan. But unless
your suppliers have their own plans, you're no further ahead.”

David Klutts, Corporate Director of Risk Management
Services at Dallas-based Freeman, told TMP the prospect of a
global avian flu pandemic had been on the company’s radar for
some time.

“From our involvement with the SARS outbreak and the fallout
from September 11, 2001 in the travel industry, we knew this
was something that could have a tremendous impact,” he said.
Conservative estimates place the cost of the 2003 SARS outbreak
at €$945 million for public health, C$4 billion for the Canadian
economy as a whole, and Duncan said those numbers “were
relatively small compared to what we would face in a pandemic.”

In 2006, Freeman introduced a company-wide training program
and decided to communicate key elements of its business continuity
plan to all employees by February 2007. The plan covered:

@ Background on pandemic flu.

@ The impact of an eight-week pandemic — or a series of outbreaks
lasting up to two years — on staffing levels, supply chains,
subcontractors, and customer demand.

@ Critical business processes and procedures in the event of a
pandemic, including a detailed division of responsibilities
across the company.

@ A step-by-step implementation plan, with information on
hygiene, protective equipment, stress management, sick and
bereavement leave policies, and opportunities to telecommute.

Freeman posted its plan on the International Association of
Exhibitions and Events (IAEE) website, making it available across
the industry.

With H1N1 traversing the globe, public and environmental
health professionals are looking at lessons learned from the first
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wave of infection before the second wave is upon us.

Recent meetings industry discussion board postings carried
news of hand sanitizer stations and temperature checks at
international airports, and U.S. travelers are asked not to check
in for their flights if they have flu symptoms. Nelson Fabian,
Executive Director of the U.S. National Environmental Health
Association, said HIN1 “prompted us to prepare for life in an
increasingly dangerous world.”

The initial response to HIN1 “led to immeasurable
improvements in our ability to confront serious threats to the
public’s health — which is to everyone’s benefit,” he wrote in a
recent guest column on The Edge, the blog hosted by The
Conference Publishers. "I can only hope this experience has also
demonstrated how deeply the entire economy depends on a
public and environmental health infrastructure that has been
eroded by years of chronic underfunding.” 2z
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SHE WOWED A GROUP OF 700.
HE WAS WOWED BY A GROUP OF SEVEN.

D elegates to conferences staged in Ottawa often bring their spouses
along so they can explore and enjoy all that Canada’s Capital

has to offer. National sites and attractions. Great museums, galleries,

and entertainment. A beautiful natural setting. And a relaxed city vibe.

Not to mention the National Gallery of Canada and numerous other
cultural attractions. Visit us online and try our advanced eRFP tool
to request and receive bids on your next meeting. Because the more

:VME”F"“‘:@@‘.‘} attractive your meeting destination, the more

delegates you’ll attract.

OTTAWA CHAPTER MPI
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Ottawa Conventi.on Centre
Opening April 2011. Booking Now.

@Ma

ONTARIDO CANADA

WWW.OTTAWATOURISM.CA
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Chapter 3 -
The First Move - Out!

f you have ever moved, you know

that there is a tremendous amount
of work involved in planning to
leave. It is more than just calling a
mover. There are lists and lists and
more lists. And before long the sticky
note list gets a little unmanageable.

Moving out of the Ottawa
Congress Centre is just as challenging.
Like any home you've lived in for 25
years, you have a tendency to collect
stuff — lots and lots of stuff.
However, unlike any home you have
ever lived in, when you are tearing
down the Congress Centre in order
to rebuild a new convention center,
you have to find a temporary home
for many things until you are ready
to move back in. Kind of like a really
big home renovation project.

So as with any big project, you
start by creating a list of things to
do. One person needs to take charge
and be the keeper of the lists.
Fortunately we had a person to do
just that. In the OCC case that list
includes: packing, counting things,
deciding what to keep and what will
no longer be needed, transferring
phones/utilities, finding buyers for
articles that won't be needed, get-
ting things appraised, finding tem-
porary accommodations, deciding
how much storage space is needed,
finding storage, and notifying cus-
tomers and suppliers to name a few.
Meanwhile, this all has to be coordi-
nated in the midst of still being oper-
ational, servicing clients’ conven-
tions and planning a charity event
for the United Way!

'hh;h-'f‘

Get ready with a lot of these at your
disposal for when you are moving!
(Excel spreadsheets also work)

One, Two, Three ...

Start counting ... everything! It is
amazing just how much stuff there is
to count. First you have to look
through all the nooks and crannies
to make sure you have everything.
What possible stuff is there? Tables,
chairs, chair dollies, table linen
(cloths and napkins), knives, forks,
spoons, cups, plates (sandwich /salad,
dinner and desert), saucers, water
jugs, glassware, coffee cups and on
and on and on. It's amazing how
many things you need to feed 3,500
people! Then there is all the kitchen
equipment, portable bars, engineer-
ing supplies, replacement light bulbs,
carpet tile, duct tape, tools, artwork,
décor and on and on and on!

So first things first, bring every-
thing to one central location to sort
and count. If you have a spare
42,638 square feet of space (the old
congress hall) then that will do just
fine. Fortunately we had one. So
everything in the building goes
there. This portion alone can take
days to accomplish. Make sure you
plan enough time. Here is where the
real work begins: sorting and count-
ing and counting some more.
Everything needs to be recorded.
From popcorn machines, to taco
stands to lava lamps to Christmas
decorations. Everything needs be
sorted and counted.

Decisions, Decisions,
Decisions

Once everything gets organized and
counted you have to figure out what

How To Build A Convention Centre for Newbies 3
A Step by Step Guide to Building a State-Of-The-Art OCC AL

By Andrew Beattie, wea

OTTAWA CONVENTION CENTRE

you are going to do with all this
stuff. Store it, keep it or chuck it
(actually we didn’t chuck anything
but found willing charities to take
what we couldn’t sell). Before long
you have everything divided into
three nice piles. You are about ready
to call in the movers, but first you
have one more very important task
... Have a Garage Sale.

As with any garage sale you need
to advertise. Now placing an ad in
the Ottawa Citizen classifieds may
seem a little strange but it really was-
n't. The ad read 'Garage Sale —
Contents of one congress centre:
desks, chairs, decorations, tools, car-
pet tile, and lots, lots more! All items
must go. No storage is available ...
cash and carry only Friday and
Saturday, 8 a.m. = 5 p.m.". Now
inevitably if you have ever held a
garage sale, as you are still setting
up, what happens? People are lined

up at the door and picking up things
and asking those all too familiar
questions that go something like this:

Garage Sale Scavenger:
“How much does this cost?”

OCC Attendant:
“The ticket price is $1.00.”

Garage Sale Scavenger:
“How much if | buy two?”

0CC Attendant:
“That will be $2.00."”

Garage Sale Scavenger:

“Hmm ... that is really expensive.
Ok, I guess I'll take it. Can you
break $100.00?"

And on and on it went.

To be fair, many of the items
went to very needy service clubs and
church organizations throughout the
city and the entire team was really
glad to help out!

Moving Day ...
Would the last one
to leave please
turn out the lights?

Now comes the day of reckoning. It's
time to say goodbye to our beloved
home. Everything is packed and
ready to go. It's time to call in the
movers. Quickly and efficiently every-
thing is sent away to its temporary
home in the rented storage facility or
the temporary offices on the west
side of the city. It's all gone.
Walking the halls with all the
lights off, no HVAC system running,
the food storage, and storage bays

OTTAWA CHAPTER MPI

Continued on page 18
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Snookie Lomow, cwe

NATIONAL EXECUTIVE DIRECTOR
CANADIAN HARD OF HEARING ASSOCIATION

Joined MPI'in 2001.

Born in Montreal and married for
40 years to my best friend, a former
Canadian Foreign Service officer,
Norman. We had the privilege of liv-
ing abroad in Milan, Italy and in San
Francisco. | am blessed with two fabu-
lous children — a son, Jonathan, and
a daughter, Samantha, who is married
with an adorable 3-year-old, Alivia,
and is expecting again in November.

By Judy Fredette

CANADIAN SEED TRADE ASSOCIATION

What drew you to a career in the
meetings industry?

While in Italy | received a Canadian
Government contract to set up a spe-
cial rate with hotels in Milan for
Canadians, and to write an informa-
tion guide for Foreign Service officers
and Canadian travellers. This was my
introduction to the industry and | fell
in love with it.

Favourite part of your job?

Bringing people together from all
walks of life and from many different
places to meet and discuss topics of
mutual interest. This gives me a high!

What was your best assignment,
and why?

| created a marketing event for
Ottawa Tourism which took place in
Toronto in a 60,000 square- foot film
studio with a 40,000 square-foot site
wall, enabling me to create a replica
of Ottawa’s downtown core, includ-
ing a canal, Parliament Hill, the Byward
Market and our fabulous bike paths.
Parliament Hill was projected on the
site wall, showcasing the newest
version of the Sound and Light Show
using a full scale image of the
Parliament Buildings. I loved this

huge challenge, and am happy to
say it came off without a hitch!

What challenges do you face today?

| manage an organization made up of
50 branches, 9 chapters across Canada,
and 2500 members, with an annual
educational conference. My biggest
challenge is to find funding to support
all our activities as a non-profit.

As an event planner it is always a
challenge to find business. I've always
maintained that this industry is a
hidden business, and more needs to
be done to help planners find business.

Best sources for info on new
technologies or industry updates?

MPI magazine, MPI  Ottawa
Communiqué and industry suppliers
— they are the best resource.

How has your career evolved over
the years?

My first job was a retail buyer for The
Bay and Bally Shoes of Switzerland,
then started several firsts in Italy — a
Canadian Women'’s Club, a Canadian
newsletter, a Terry Fox Run and a
health conference for women. Back
in Ottawa, | returned to school and
received my certificate in Hospitality
Management and Convention Planning

from Algonquin. In San Francisco, |
worked as a Corporate Sales Manager
for a Best Western Hotel, and on
returning to Ottawa, started my own
event planning and marketing com-
pany which Iam still running. My cur-
rent position at the Canadian Hard of
Hearing Association is fulfilling my
desire to give back to the community.
I also teach, and wrote a one-day
course on successful event planning.

What do you expect to be doing
differently five years from now?

Nothing! I love what | am doing and
hope to be at it for many years to
come, as | am not the retiring type!

What's your special interest?

Alpine skiing, golf, reading, movies,
and making my own chocolates —
“Snookie’s Sweets” — for special
friends and family.

Any advice for “newbies”?
OR Words to live by?

Never try to accomplish everything
by yourself. Gather strong, effective
people to be part of your team and
you will have a winning combination.
Live life to the fullest and never want
as long as you live, but live as long as
you want! £z

How To Build A Convention
Centre for Newbies
Continued From page 17

all empty and you get a lump in your
throat. It's like leaving your child-
hood home. Knowing what lies
ahead is going to be bigger and bet-
ter, but somewhat forlorn for the fun
and wonderful experiences that
occurred amongst these walls in the
past. A strange sense overcomes you
as you pass through the empty
Congress Hall, Capital Hall and
Reception Area (later Colonel By
Salon). You remember all the great
events: the Christmas Craft Sales,

New Year's Eve Party, the Black &
White Parties; the Sean O’Sullivan
fight, all the concerts, conferences
and conventions, the fundraisers
from the Snowflake Ball to the
Canadian Organization for

Development through Education
(CODE) with Mila Mulroney and
Knowlton Nash and all the others
too numerous to mention. There is
an eeriness as you walk the quiet
halls because you can still hear all

the voices of the management of
years gone by who contributed so
much still echoing, including:
George McCabe, Elly Meister, Liam
Hannan, Glen McCallum, Janet
Middleton, Daniel Mallette, Mary
Gorman, Carol Bishop, Michael Ois,
Ron Keryluk, Dale Sabourin, John
Dooley, Ravi Kapani, Peter Seguin,
Joanne Kiriakidis, Michael Marko,
David Hamilton, Joan Culliton and
all the others who passionately
believed in the city and the OCC.
And all of whom contributed to lay-
ing the groundwork for what lies
ahead ... a new OCC! /2
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... Our Supplier Member

Carole Saad, cve

CHIC DIRECTOR, CHIC & SWELL MEETINGS
AND EVENT MANAGEMENT/

PART-TIME PROFESSOR OF EVENTS
MANAGEMENT, ALGONQUIN COLLEGE

Joined MPI'in 1999.

Born in Montreal and have lived in
Ottawa for 20 years. Married to
Bernard Hanssens, a Justice lawyer,
and we have three teenagers,
Sebastien, 18, Nicolas, 16 and
Alexandra, 13 and two yellow labs,
Sammy and Zoe.

What drew you to a career in the
meetings industry?

| began working part time doing on-
site registration with a conference
company while | was a stay-at-home
Mom. This experience opened up the
new world of meeting planning to
me and | instantly fell in love. | had
found my passion, and with a
hospitality background, the meet-
ings industry seemed like a natural
progression.

Favourite part of your job?

| thrive on developing creative
concepts! | love thinking of new
ways to pull an event together and
the energy | derive from having the
“wheels” spin. | like researching a
new idea and developing all the
details that will make it unique to
the goals and objectives of the event.

I also thrive on developing new rela-
tionships along the way.

What was your best assignment,
and why?

I have had the good fortune to work
on many exciting and challenging
projects over the years and it is
difficult to narrow it down to one.
However, for many reasons, | will say
this year’s MPI Prix Prestige Awards
Bollywood Event! The vision for this
event was brought to life with the
talents of a fabulous committee, but
the measurement of success (for me)
was the incredible energy in the room
and the engagement of the audience.

What challenges do you face today?

The challenge that we all face today
(I believe) is the downturn in the
economy. Now more than ever, we
have to draw on creative ways to
achieve the biggest bang for the
client’s budget. The time has come
for smart event planning!

Best sources for info on new
technologies or industry updates?

There are a number of sources that |
draw upon to keep current and they
include a variety of meetings and
special event websites, exchanging
best practices with my colleagues
and peers and attending as many
functions as possible! Continuing

education in the form of attending
conferences is also top on my list.

How has your career evolved over
the years?

In addition to planning and exe-
cuting so many wonderful events, |
have been fortunate to join the
faculty at Algonquin College and
fulfill my life-long dream of teaching.
The Events Management Program at
Algonquin College offers solid
education for students interested
in pursuing a career in meetings
and events.

What do you expect to be doing
differently five years from now?

I don’t think I will be doing anything
drastically differently — the formula
of providing service excellence, staying
current with the trends, networking
and continuing education seems to
be a winning combination.

What's your special interest?

| have many special interests but for
now, | am trying to play golf — the
most frustrating sport on the planet!
The other special interest project, one
of my mandates as President-Elect of
the Chapter, is to strengthen the ties
between students / recently-graduated
students and the Ottawa MPI Chapter
in the form of networking opportuni-
ties and continuing education.

Any advice for “newbies”?

I have chanted the same ‘song’ to my
students time and time again. Join
MPI and get yourself on a commit-
tee! The experience and rewards
are priceless. A&\

News Around Town!
Continued From page 6

the past six years, Cohen has led the
Royal College’s maintenance of cer-
tification team, and more recently,
assumed leadership of Facilities and
Project Management activities, which
he will retain along with his new
responsibilities. You may also know
him as the President of the Ottawa-
Gatineau Chapter of the Canadian
Society for Association Executives.

Cohen can be contacted at 613-730-
6237 or at tcohen@rcpsc.edu.
Heidi Rodger, formerly the
Catering and Conference Services
Manager at the Fairmont Chateau
Laurier, joined the Meetings,
Hospitality and Travel Services team
as a Meetings Services Coordinator
on August 17, 2009. Rodger can be
reached at 613-730-6273 or by
email at hrodger@rcpsc.edu.
Dianne Dodds, CMP, a senior
member of the former Meetings and

Events team was promoted to
Manager, Conference Management
Services, a new department that will
focus on supporting the Royal
College’s growing conference man-
agement requirements and will also
oversee protocol and ceremonial
events. Dodds is an active long-time
member of Meeting Professionals
International Ottawa Chapter and the
Professional Convention Management
Association Canada-East Chapter. She
can be contacted at 613-730-6232

or at ddodds@rcpsc.edu.

Travel Alberta Canada announced
Jennifer Holly as the Regional
Manager, Meetings, Conventions
and Incentive Travel. Holly is based in
Ottawa and ready to assist meeting
planners in Ottawa, Montreal and
Toronto. She can be reached at
613-836-7069 or by email at
jennifer.holly@travelalberta.com. ZzN
MPI Ottawa is looking forward
to hearing your news. Email your
news to Igervais@rcpsc.edu.
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Blog Corner

By Wendy Carnegie, cwe

CANADIAN MEDICAL ASSOCIATION

Government

Overreaction Again?
Posted on the MPI website -

Community Blogs on July 23, 2009
by Jessie States

StarCite’s Kevin lwamoto speaks
out following Wednesday’s Wall
Street Journal article that said U.S.
government agencies have blacklist-
ed some destinations from their
meeting options.

A July 22 Wall Street Journal arti-
cle revealed that some U.S. govern-
ment agencies are putting cities like
Orlando, Las Vegas and Reno on
informal blacklists as meetings desti-
nations. Apparently, these are too
vacation- and spa-like, and some gov-
ernment planners instead are being
directed to more “buttoned-down”
cities that meet three criteria—those
that are in a travel hub, are low in
cost and are in a non-resort location,
according to the story.

While the Journal quoted an
anonymous government employee
who was upset by the policy, what
was more mystifying to me, and to
meetings industry representatives
also quoted, is that resort and spa
locations—hurt by the falloff in trav-
el—are offering some of the best
value for meetings and events. This is
what Geoff Freeman, SVP of public

affairs for the U.S. Travel Association
had to say in the story: “We get the
sense that these agencies are wor-
ried about scrutiny, and in order to
avoid criticism from the media they
are essentially willing to spend more
money and do things that they think
will prevent them media scrutiny.”

Freeman also added that in this
quest to “demonize travel, jobs are
being lost”—to the tune of about
one million, according to the associ-
ation, whose Meetings Mean
Business campaign has done a
superb job of lobbying government
and business about the importance
of business travel and meetings on
the economy. If the old admonition
about not judging a book by its cover
fits anywhere, it's here. On the face
of things, Las Vegas and Orlando
may only seem like fun places to visit
for vacationers, but they have also
invested heavily in their infrastruc-
ture and are major destinations for
business meetings, conferences and
conventions—precisely because their
travel infrastructures are so large that
hotels there can present a great
value and quality meeting.

Aside from economic conse-
quences this type of scrutiny is caus-
ing some of our larger cities, | con-
tinue to stress that focusing on these
individual events keeps us off the

CMP Quiz Corner Answers: 1—-b,2-d,3-a,4-c¢

No. 1 priority, which should be man-
aging meeting spend. Good strategic
management of meetings calls for
smart sourcing practices—including
finding and making the best deci-
sions possible, even at resorts and
vacation destinations. If you have
smart practices and reporting behind
your decisions you'll change the dis-
cussion from where you're meeting
to how much you're saving on your
program overall.

Senator Decries
Destination
‘Blacklist’

Posted on the MPI website —
Community Blogs on July 30, 2009
by Jessie States

.S. Sen. Bill Nelson (D-Fla.)

unveiled legislation on July 24
that would make it unlawful for fed-
eral government agencies to design
travel policies that blacklist U.S.
cities based on their locale or
because they're seen as tourism des-
tinations. The Wall Street Journal
reported last week that several feder-
al agencies, including the depart-
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ments of justice and agriculture,
have issued guidelines encouraging
employees to hold meetings and
conferences only in cities that are
“non-resort locations.”

As a result, the newspaper said,
cities such as Orlando and Las Vegas
are being shunned for places like St.
Louis and Milwaukee. Now hotels and
businesses are seeing an even steeper
decline than they already were experi-
encing from the economic recession,
according to an Orlando Sentinel.

“It's one thing if an agency
decides a conference should be can-
celed to save taxpayers’ money given
the bad economy; it's another thing
if it's legitimate travel and you then
avoid certain cities just because of
where they are,” Nelson told the
Associated Press. "Most big cities in
Florida are near some tourist attrac-
tion or beach. But they also have
some of the finest and most afford-
able hotels and conference facilities.”

Eight House members represent-
ing Florida and Nevada sent a letter
to the acting U.S. comptroller on
July 23 seeking an investigation of
policies used to determine where to
hold meetings. =

If you know of a blog that discusses topics related to the meetings
industry that may be of interest to our readers, please contact
Wendy Carnegie, CMP by email at wendy.carnegie@cma.ca.
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